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ABSTRACT 
WhatsApp and BBM are popular instant messengers among Nigerian youths, particularly those of 
tertiary education age. Both applications are used by different shades of people across both genders 
as means to achieve different end. This study investigates how both apps are used in the construction 
of erotic conversations. The study is exploratory in nature and is intended to sketch initial understand-
ing from different pictures painted by individual participants. Consequently, semi-structured interview 
of the qualitative method was used to extract responses from 20 participants, 10 each from both gen-
ders. All participants were drawn randomly from National Diploma (NDI) students of Mass Communi-
cation Department of Lagos State Polytechnic, Isolo Campus, Nigeria and year three and four stu-
dents of Mass Communication Department of Olabisi Onabanjo University Ago-Iwoye, Nigeria. Find-
ings revealed that for technical, operational and financial reasons, participants prefer WhatsApp to 
BBM. Majority of their erotic experiences occur on WhatsApp, involving, largely, chat buddies they 
have physical familiarity with. Also, most of the participants received more of nude, sexually explicit 
pictures of a chat buddy at some point in their erotic chat experiences in addition to pornographic films 
and sexually charged voice notes.  
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INTRODUCTION 
The Internet is one of the most astonishing 
technological breakthroughs inherited from 
the twentieth century; lifestyles have dra-
matically changed since Internet arrived 
with, perhaps, communication receiving the 
most profound effect. Aided by abundance 
of user friendly smart phones equipped with 
mobile instant messaging (MIM) applica-
tions like WhatsApp and Blackberry Mes-
senger (BBM), old barriers to communica-
tion caused by spatiotemporal factors were 
shattered as the new order of real time, syn-
chronous chat defied status quo, reconfig-
ured communication and made all-day/

round-the-clock interaction a routine.  
Mobile instant messaging applications are 
Internet dependent social apps that offer the 
same services. Regardless of provider modi-
fication, the most basic facilities MIM apps 
support are chats, net call, exchange of pic-
tures, videos and voice notes between chat 
buddies. To enjoy these services, and other 
added features provided by respective apps, 
users   in Nigeria need only subscribe or buy 
data bundles at specified rates from GSM 
service providers. This allows users stay in 
touch with their chat buddies via their pre-
ferred MIM app(s) even if they have no air-
time for phone calls. Alternatively, in the 
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absence of a data subscription, users can 
connect to Wi-Fi if available. While one 
must solicit the Personal Identification 
Number (PIN) and receive same from oth-
ers to become chat buddies on BBM, 
WhatsApp simply manages ones phone 
contact list and instantly updates contacts 
already on the messenger for chatting to 
begin.  
 
In Nigeria, 91.6million people are connect-
ed to the Internet (NCC, 2017). Akinola & 
Okunade (2016) report that young people 
between the ages of 18 to 45, mostly stu-
dents of tertiary institutions form the sub-
stantial majority of Internet users in Nigeria; 
that they access the Internet through their 
mobile phones and mostly later in the even-
ing and that majority of them use the Inter-
net more for social networking. Ericsson’s 
April 2015 country report on Nigeria also 
indicate that 82% of mobile phone users 
access the Internet with their mobile devic-
es daily and that 97% of mobile/
smartphone users engage in instant messag-
ing activities.  
 
Although there is a preponderance of mo-
bile instant messaging applications, it ap-
pears there is a subtle cultural preference 
that conditions, the adoption and popularity 
of particular MIM applications in certain 
places. For example, we observe that 
WhatsApp and BBM are noticeably wide-
spread MIMs in Nigeria, whereas other ap-
plications like WeChat, Viber, QQ and Ka-
kaotalk are either not known or used spar-
ingly by a few. Shambare et al., (2012) re-
port that WhatsApp is extremely popular 
among South Africans, while there is an 
observed decline in the use of other services 
such as SMS and BBM. This study therefore 
focuses on WhatsApp and Black Berry 
Messenger (BBM) because of their per-

ceived popularity among young people in 
Nigeria. 
 
WhatsApp messenger is a ‘cross-platform 
messaging app which allow users to ex-
change messages without having to pay for 
SMS’ The application is compatible with iPh-
one, BlackBerry, Android, Nokia, and other 
Windows smart phones (WhatsApp.com, 
2016). Introduced into the market in 2009, 
by the fourth quarter of 2017, WhatsApp is 
reported to have 1.5 billion subscribers who 
send over 60 billion messages per day 
(Coustine, 2018). As a matter of fact, as at 
2016, WhatsApp was rated the world most 
popular mobile messenger apps worldwide 
(Statista, 2016). Blackberry smart phone was 
introduced to the market in 1999. With 100 
million active users, it is ranked seventh be-
hind QQ mobile, WeChat, Skype, Viber, and 
LINE respectively (Statista, 2016).   
 
The exponential growth of WhatsApp within 
nine years of its introduction is by no means 
a great accomplishment. Shambare (2014) 
suggests that this rapid diffusion and wide-
spread adoption of WhatsApp is worth ex-
ploring. Bradshaw (2011) observed that the 
introduction of WhatsApp signified the 
gradual decline in usage rates of other text-
based messaging services, such as instant 
messaging, Blackberry messaging (BBM), 
and short message service (SMS). Preference 
and adoption of WhatsApp over other text-
based messaging services is attributed to a 
combination of cost efficiency, simplicity, 
user friendly features, and the ability to run 
on multipleplatforms (Shambare, 2014).  
 
At the cost and functional levels, WhatsApp 
proves to be more advantageous to consum-
ers than BBM. Whereas, BBM subscribers 
pay about US$ 5.5 monthly subscription fee, 
WhatsApp service is free. Secondly, whereas 
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in the case of ordinary SMSs, subscribers 
are billed in 160-character intervals, and 
thus a 161-character SMS is billed as two 
SMSs, WhatsApp subscribers do not experi-
ence such restrictions (WhatsApp.com, 
2012; Bradshaw, 2011). Bouhnik & Deshen 
(2014) also identified simplicity, low cost (if 
any) and privacy (in comparison to other 
social networks like Facebook or Twitter) as 
features that made WhatsApp a prime 
choice of young learners.  The Internet 
through mobile instant messaging apps is 
used for a variety of purposes. Apart from 
keeping in touch with loved ones, it is used 
for sending and receiving advertising and 
marketing messages (Akinola & Okunade, 
2016); it provides a sexual space midway 
between fantasy and action (Ross, 2005); 
has potential for learning enhancement 
(Smit, 2012) among other potentials. The 
features include one-on-one chat, group 
chat, push notifications, sending and receiv-
ing both video and audio files. There is no 
doubt that the introduction of Internet and 
various MIMs has added value to the indi-
vidual and the society. Mobile instant mes-
saging applications foster social bond be-
tween family and network of friends be-
cause it facilitates continued interaction be-
tween chat buddies regardless of time and 
proximity; by mediating real time interac-
tion MIMs creates a pseudo nearness be-
tween people making them popular lifestyle 
necessities.   
 
The above notwithstanding, the negative 
implications of these technologies has at-
tracted numerous researches and societal 
concerns. Apart from health related issues, 
online sexual abuse and violence remain a 
critical concern to government and the soci-
ety. A correlation has been drawn between 
Internet related technologies and morality 
with the conclusion that Internet technolo-

gies significantly devalues moral standards. 
George and Ukpong (2013) wrote that some 
contemporary social problems in Nigeria like 
pornographic videos, indiscriminate sexual 
activities, and sexual lawlessness are readily 
available on the Internet and are by-products 
of technology. In a March 2015 report, Pew 
Research Center found that a median figure 
of 42% users in emerging and developing 
nations say the Internet is bad on morality; 
specifically, 50% of users in Nigeria say In-
ternet has a negative influence on morality (p 
29, 30).  
 
There is substantial research into how Nige-
rian youths use MIM apps for academic pur-
poses, but the crux of this study is to gain an 
understanding of how Nigerian youths con-
struct erotic nuances on BBM and 
WhatsApp. In doing this, this study will in-
vestigate factors influencing the adoption of 
WhatsApp and BBM applications, the nature 
and patterns of erotic communication 
among young adults in tertiary institution in 
Nigeria. To achieve these objectives, data 
will be collected and analysed to answer the 
following research questions: Between 
WhatsApp and BBM, on which one does 
erotic communication occur more? What 
form(s) does erotic communication take on 
WhatsApp and BBM? What type of relation-
ship exists between parties involved in erotic 
communication? Who initiates erotic conver-
sations more, male or female?  
 
Literature Review 
Across the world, influences of social media 
on students have fascinated scholars and 
studies abound on how social media impacts 
academic performance. On a positive-
negative dichotomy, most studies found that 
social media injure students’ focus, concen-
tration and, ultimately, academic perfor-
mance. Students were found to use messag-
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ing apps for seven main motives that are 
affection, inclusion, sociability, entertain-
ment, relaxation, escape and fashion 
(Leung, 2001) cited in Singh, 2014). Similar-
ly,  Griffiths (2000) says Internet can be 
(and has been) used for a number of diverse 
activities surrounding sexually motivated 
behaviour: Seeking out sexually-related ma-
terial for educational use; buying or selling 
sexually-related goods for further use of-
fline; visiting and/or purchasing goods in 
online virtual sex shops; seeking out materi-
al for entertainment/masturbatory purposes 
for use online; seeking out sex therapists; 
seeking out sexual partners for an enduring 
relationship; seeking out sexual partners for 
a transitory relationship; seeking out indi-
viduals who then become victims of sexual-
ly-related Internet crime (online sexual har-
assment); engaging in and maintaining 
online relationships via E-mail and/or chat 
rooms; exploring gender and identity roles 
by swapping gender or creating other per-
sonas and forming online relationships; and 
digitally manipulating images on the Inter-
net for entertainment and/or masturbatory 
purposes (Griffiths, 2000:537-538).  
 
Many school managers and administrators 
have strongly advocated for the integration 
of Internet as an educational tool into the 
school system. However, basing his argu-
ment on a survey of teachers, librarians, and 
computer coordinators, he warned that In-
ternet usage by children does not improve 
performance; 86% of the respondents ar-
gued that information on the Internet is too 
disorganized and unrelated to school curric-
ulum to help students and can even serve as 
a distraction (Barber, 1997). Young (1998) 
also found that 58% of students suffered 
from poor study habits, poor grades, or 
failed school due to excessive Internet use. 
At Alfred University, investigation was con-

ducted to know why successful students with 
1200 to 1300 SATs had recently been dis-
missed. The findings revealed that 43% of 
these students failed school due to extensive 
patterns of late night logins to the university 
computer system (Brady, 1996). Iorliam and 
Ode (2014) in a study that assessed the im-
pact of social media usage on Benue State 
University wrote that, ‘the perils of its effects 
on the academic performance of the over-
involved students are disturbing…the social 
network overuse certainly has some negative 
impact that may counterbalance the potential 
benefits and poses grave consequences to 
the academic performance of its victims. Stu-
dents spend quality time to comment, up-
date, read and share posts on social net-
works.’ (p. 275). The import of these is that 
Internet addiction is a critical problem. 
 
Social media apps, especially instant messag-
ing apps, are extremely powerful, in that they 
derive their appeal from contributing to the 
‘death of distance’ (Cairncross, 2011), allow-
ing friends to stay in touch almost always – 
this can, understandably, lead to addiction 
because of the tendency to feel ‘I am missing 
out on something’ Singh (2014:367). Mojaye 
(2015) specifically identified addiction as one 
of the adverse effects of using mobile 
phones by Nigerian students. Dau (2015) 
investigated the impact of social media ad-
diction among northern Nigeria students; 
from a total of 716 respondents, 397 (55.5%) 
indicated they are strongly addicted, 203 
(28.4%) said they are moderately addicted 
while 115 (16.1%) said they are never addict-
ed. The same study found that Whatsapp 
ranked second most used social app with 600 
(83.9%) of the participants using it. In a 
Chennai, India study, Jisha and Jebakumar 
(2014) reported 96 of 100 respondents said 
mobile messaging is a necessity for them and 
that majority of them use Whatsapp to chat 
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first, with friends followed by family. Most 
students multi-task, dividing their attention 
between socializing on social apps and oth-
er important responsibilities. The inability 
to digitally detoxify and consequently get 
absorbed in frenetic chatting is a major dis-
advantage of mobile instant messengers. 
Incessant message notifications and pings 
can be intrusive and attention dividing espe-
cially for students who need maximum con-
centration to study.  
 
 Singh, Chopra and Kaur (2014:270) in an-
other study that examined relationship be-
tween Whatsapp addiction and behavioural 
and psychological behaviour of youths in 
Jalandhar District, Punjab, India, cited 
Gross (2004) thus: ‘sexual predators and 
exposure to pornographic materials have all 
been identified as consequences of exces-
sive smartphone use.’ The trio concluded 
that there is significant connection between 
shyness, loneliness, feeling stressed and 
moody behaviour and Whatsapp addiction 
tendencies. Ross (2005:344) says the Inter-
net enables experimenting with sexual be-
haviours by ‘engaging in it online and with 
another person without actually ‘‘doing’’ it’.  
He notes that, while the actors in online 
erotic chatting may not perceive that they 
are engaging in real behaviour as there is no 
direct physical contact, their online interac-
tions can be seen as an externalizing of sex-
ual fantasy. A survey conducted by Stanford 
University in 2000 concerning Internet por-
nography usage revealed that men prefer 
visual erotica, such as still photos and video 
pornography, at the rate of 2 to 1 more 
than women (Pornography, 2003), and that 
women prefer interactive erotic communi-
cation, such as chat rooms and webcams, at 
the rate of 2 to 1 more than men 
(Pornography, 2003). 

Erotic conversations on instant messengers 
are a fairly common occurrence. These kinds 
of conversations are intense and absorbing, 
they require participating chat buddies to 
channel a substantial part of their attention 
and creative energy to keep the conversation 
appealing. There is also an unspoken caveat 
between the participants to keep the conver-
sation eyes-only which invariably predisposes 
heightened secrecy. Erotic conversation on 
Whatsapp and BBM can lead to the ex-
change of nude pictures or videos, porno-
graphic materials, sexually charged voice 
notes and more. There is an abundance of 
adult BBM channels on which explicit erotic 
conversations occur, no-holds barred.  Par-
ticipants on such channels who strike a cord 
of intimacy can simply exchange PINs to 
enjoy a more private interaction. ‘Perceived 
enjoyment influences intentions to use mo-
bile chat services are stronger for women as 
compared to man. The effect of perceived 
usefulness on intention to use a technology 
is related to instrumental behaviour (i.e. so-
ciability, flirting and enjoyment)’ (Singh, 
2014:368). 
 
The Ericsson Country Report on Nigeria 
(2015) indicated that 97% of instant messag-
ing occurs indoors as against 37% that oc-
curs outdoors. This gives an indication of 
when erotic conversations are likely to occur 
given its own nature which requires a meas-
ure of concentration and privacy. The objec-
tive of this study is to gain an understanding 
of how erotic conversations are constructed 
from the perspective of selected students in 
Nigeria. Can the same logic be extended that 
erotic gratification is an addictive act among 
Nigerian students who use Whatsapp and 
BBM? 
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Theoretical Framework 
This study is situated within the framework 
of Uses and Gratification Theory (UGT). 
The UGT holds that people have specific 
needs or requirements which they actively 
seek to satisfy by selectively and deliberately 
choosing media that suit their preferences. 
The theory focuses on how individuals use 
media and why (Vivian, 2006). Analysing 
the idea that people use media for specific 
needs connected to personal characteristics 
and social environment, Weiyan (2015) 
wrote that ‘problems and solutions resulted 
in different motives for gratification behav-
iour which is produced by using the media. 
In turn, the gratification (or non-
gratification), produced by using media or 
other behaviours, also has an influence on 
the individual or society, therefore starting 
the process again and again.’(p.72). 
WhatsApp and BBM are used by different 
categories of people to gratify needs that 
follow from personal preferences. The insu-
lar focus of UGT may result in conflict be-
tween individual and social norms, a situa-
tion which can lead individuals to pursue 
their needs overtly or covertly.  

In principle the Nigerian society frowns at 
brazen sexual and erotic activity, in practice 
eroticism and suggestive sexual nuances are 
rife especially among youthful population. 
Erotic nuances carry a pleasure incentive 
that motivates Nigerian youths to seek me-
dia that gratifies their need; the internet and 
social media are readily used for this pur-
pose because discretion, content and con-
trol are entirely up to individual users. The 
manner in which primordial erotic drive and 
pleasure is conducted on WhatsApp and 
BBM as means used to satisfy an end is 
what this study investigates.  
 
 

METHODOLOGY 
There are a number of published works on 
the usage, impact and effects of Internet and 
social media. Very little research has been 
done on how erotic nuances are constructed 
using WhatsApp and BBM. The intension of 
this study is to provide the spring board for 
further studies in this particular area. The 
main purpose of this study is to gain an un-
derstanding of how erotic nuances are con-
structed on WhatsApp and BBM from the 
perspective of users. Hence, this exploratory 
research merely intends to explore ‘if’, ‘who’ 
and ‘nature’ of erotic conversation among 
youths of tertiary education level. This study 
does not offer a final or conclusive solution 
to the problem; it rather sets the framework 
upon which further studies can be conduct-
ed.  
 
The qualitative method was adopted for the 
study. Twenty willing participants, ten males 
and ten females, were randomly selected 
from among National Diploma (NDI) stu-
dents of Mass Communication Department 
of Lagos State Polytechnic, Isolo Campus, 
Nigeria and year three and four students of 
Mass Communication Department of 
Olabisi Onabanjo University, Ago-Iwoye, 
Nigeria. The selected population were ade-
quately briefed about the study; they were 
equally assured that their identity will not be 
revealed, and that their responses will be 
used strictly for academic research purpose. 
Seventeen (17) semi-structured interview 
questions relating to the objectives and re-
search questions were posed to the selected 
study population. The study was carried out 
over a period of two weeks, with each ses-
sion lasting between forty five minutes and 
one hour. The session with each participant 
began with explanation of the research and 
its purpose including participant’s rights. The 
researcher allowed participants to speak 
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freely, explain and describe their ideas bet-
ter. The responses were thereafter tran-

scribed, grouped into themes and quantita-
tively analysed. 
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FINDINGS AND DISCUSSION 

The findings of this study covers six main divisions presented as follows: 

Respondents’ preference was for WhatsApp 

instant messenger. Table 1 shows that fif-

teen respondents, regardless of gender, use 

WhatsApp. Five respondents use both 

WhatsApp and BBM. Three of the re-

spondents who use both apps said they use 

BBM sparingly while the other two multi-

task between both messenger apps. All the 

respondents however expressed preference 

for WhatsApp over BBM for the following 

reasons: 

 WhatsApp is easier to use, 

 WhatsApp has a friendlier, simpler, and 

has a more appealing interface display, 

 WhatsApp consumes less data 

 It costs significantly less amount to pur-

chase data for WhatsApp unlike high 

rates of subscribing for BBM data packs, 

 Messages deliver faster on WhatsApp 

 WhatsApp functions on low-end operat-

ing system phones unlike BBM that re-

quires high versions 

 WhatsApp is an easy, ready to use app 

that simply manages phone contact list 

and updates contacts already using (or 

new on as the case may be) the messen-

ger for interaction to begin unlike BBM 

that requires one to solicit and receive 

PIN for any conversation to occur. 
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WhatsApp strangers who got their contact 
numbers from group chats initiated erotic 
conversations with  them while their singular 
experience on BBM was from a lesbian 
channel disguised as an innocuous forum.  In 
all, seventeen of the respondents have expe-
rienced erotic conversation; thirteen on 
WhatsApp only, two on BBM only, two on 
both WhatsApp and BBM and three claimed 
never to have experienced erotic conversa-
tion on any of the MIM apps. 

O.O. AKINOLA AND A. A. OGUNSANYA 

8 

Figure 2 above indicates that the incidence 
of erotic conversations was higher on 
WhatsApp (note: the definition of erotic 
experience is any nuance understood by 
participants’ to be laced with sexual under-
tones either initiated or received by partici-
pants). One of the female respondents who 
had erotic experiences on BBM said all her 
experiences were from foreigners including 
lesbians. The only two female who had 
erotic experience on both apps said, on 
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Respondents’ indicated that more of nude 
‘selfie’ pictures and occasional pornography 
were used to enhance erotic conversations, 
the nude pictures explicitly showed genitals 
and other body parts considered sexually 

stimulating. All the respondents claimed nev-
er to have sent any explicit material of them-
selves in any of the erotic conversations they 
had engaged in, rather, they only received.  
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Physical familiarity featured prominently as 
a factor that predisposes erotic chat be-
tween chat buddies as twelve of the re-
spondents said people they had erotic con-
versation with were known friends. The 
four female who were involved in erotic 
chat with ‘Just chat’ friends claim these per-
sons must have got their contacts from chat 

groups they belong. From the responses, it 
was obvious that romantic relationship need 
not exist for erotic conversation to begin; 
mere friendship alone is enough to trigger 
erotic chat between chat buddies although 
romantic feelings and an existing love affair 
energizes the occurrence of explicit chat. 
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All the female respondents indicated that 
they always received erotic conversation 
intention from males. This may not be un-
connected to the cultural belief that men 
should make sexual advances. However, 
four male respondents confessed to have 
initiated erotic conversation with their fe-
male chat buddies, while six male respond-
ents also said female chat buddies initiated 
erotic chat with them. On the balance, in 
the initiator/receptor role, each gender 

place in the construction of erotic chats on 
WhatsApp and BBM is close to call. 
 
Table Showing  Nuances Suggestive of 
Erotic Chat Intention 
The following are answers participants gave 
as actions indicative of a chat buddy’s inten-
tion to have erotic conversation. The an-
swers are collated from each participant’s 
response and grouped according to gender.  
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N From Female to Male From Male to Female 

1 Any statement open to several in-
terpretations e.g I’m hungry. 

When male asks how last sexual activity felt. 

2 Request to know if male has lover. When male asks if a female has a lover. 

3 Request to know if male has previ-
ously had sex. 

When male asks if female is a virgin. 

4 Outright request for sex or erotic 
chat. 

When male asks if a female is alone and feel-
ing cold. 

5 When female refers to her body 
part(s) reporting a kind of sensa-
tion. 

When male requests to know a female’s age 
described as a guise to gauge exposure. 

6 Confession of romantic feeling for 
male. 

When male says he wants female partner. 

7 When female asks last time a male 
was with the lover. 

When male says he wants to take care of fe-
male. 

8 When female asks whether a male 
has ever been alone with lover 
without having sex. 

When male says he wants to be close to fe-
male. 

9 When female displays scantily clad 
picture of herself. 

When male use display pictures with sexually 
charged inscriptions like I’m hungry, I’m 
alone etc 

10 - When raw, outright comments are made 
about body in an erotic manner. 

All the participants said they use Whatsapp 
particularly to keep in touch with friends, 
have fun, gossip or ‘gist’ and kill boredom 
or, at times, get information they require.  
The probability of erotic conversations hap-
pening seems to increase with boredom be-

cause there is a tendency to seek an interest-
ing and lively relief usually from chat bud-
dies. Although most of the participants indi-
cated that they do not particularly like erotic 
conversations, the experience could be in-
dulged in if it is with a lover, for pleasure or 
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curiosity. Unlike physical, unmediated inter-
actions same gender friendship is prevalent, 
majority of the participants categorically 
said they prefer and enjoy chatting with op-
posite gender because it is more interesting 
and open.  
 

CONCLUSION  
WhatsApp instant messenger is the choice 
messenger app of participants and most 
erotic conversations occurs on it. Physical 
familiarity between chat buddies tends to 
aid the occurrence of erotic chat which ex-
plains why most participants reported erotic 
experience majorly on WhatsApp, which is 
perceived as an application for continuing 
existing bonds. On the other hand, BBM is 
not so favoured by participants for chatting 
for technical, operational and financial con-
straints – the same reasons participants pre-
fer WhatsApp. 
 
The danger of over-exposure to internet 
pornography and erotic communication, 
particularly amongst young people is that, it 
has the potential of encouraging multiple 
partners and drug abuse (See, Braun-
Courville & Rojas, 2009). The increasing 
rate of rape cases and other sexual related 
misbehaviours on our campuses may not be 
unconnected to the ease with which young 
people exchange erotic experiences and ma-
terials courtesy WhatsApp instant messen-
ger. The fundamental right to freedom of 
expression notwithstanding, WhatsApp ad-
ministrators will do the society a lot of good 
by regulating contents, particularly sexually 
explicit material. Parents, opinion moulders 
and influencers should equally consider en-
gaging young people on the dangers of erot-
ic communication on social media.    
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